ST. LAWRENCE
UNIVERSITY

ROB GARNETT

Department of Economics, Texas Christian University
COMMERCE AND BENEFICENCE:
ADAM SMITH’S UNFINISHED
PROJECT

Monday, April 22

/7:30 p.m.
Hepburn Auditorium

By s Y
..-"..4 o

o

A
"

- ’ 2
e et < - .
. ror st R Pl §
[ -E'MI-_ AT o L N Ll .
Saifle T 1 " L "
- Lol . - i 3 L b
" - ‘, - "_- i -
Rl . T

R ‘_1:;,: .

oy

:
& !-‘J i
T -
- - ' -

P E
-
BT

Each individual in modern society “stands at all times in need of the cooperation and assistance of great multi-
tudes,” Adam Smith observes. On standard interpretations of Smith’s Wealth of Nations, the principal engine of
voluntary assistance and cooperation beyond the family is market competition, i.e., commerce. An examination
of all of Smith’s work (including The Theory of Moral Sentiments) supports a broader view of social cooperation,
rooted in the human propensities to trade and to empathize, and coordinated through diverse alloys of commercial
and non-commercial exchange.
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